
Digital Strategies for Success.
How Not-For-Profit & Public Sector organisations can improve their 
visibility & conversion rate



Digital strategies

Search engine optimisation

Conversion rate optimisation

Channel marketing 

Paid social

Affiliate marketing

Influencer marketing

Earned media

Transactional marketing

Email marketing

Mass marketing

Outbound marketing

Drip marketing

Social media marketing

Affinity marketing

Personalisation

Mobile optimisation

Employee marketing

Referral marketing

Retargeting

Segmentation

Behavioural marketing

Content marketing
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Pay per click advertising



How to be found
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How Google works

• The algorithm • Making it to the top • Being realistic
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Which battles to fight

• Where you’re fighting • Why you’re fighting • Who you’re fighting
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“Strategy is the process of choosing what not to do”
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Meet NZF
- Muslim charity

- Goal: Engage donors and collect donations
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- Domain authority - 39



Keyword list
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Ranking Analysis - Before
Keyword: Search volume:

9900

NZF page authority:

27

NZF domain authority:

39

Current rank:

5
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zakat calculator



Ranking Analysis - After
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Keyword:

zakat calculator

Search volume:

9900

NZF page authority:

27

NZF domain authority:

39

Current rank:

2



Comparing the Ramadan period 

year on year

Results
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27%+

Reduction in bounce rate

38%+

Increase in organic traffic

81%+

Increase in donation revenue



Tips for successful investment

Research all variations of 
keywords

Consider intent Think outside the box Invest in the tools you 
need
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How to increase conversion rate

linkedin.com/in/richmanpeter

www.plugandplaydesign.co.uk



Conversion rate in Education

Source: unbounce
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https://unbounce.com/conversion-benchmark-report?utm_medium=email&utm_source=pardot&utm_campaign=conversion-benchmark-report-2021&utm_content=confirmation-email-prospects-cta-1
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38% of users will 
leave a website if they 
do not like the design
Source: Adobe

https://blogs.adobe.com/creative/files/2015/12/Adobe-State-of-Content-Report.pdf
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Customer acquisition cost model

Model Market Size  x  Market Penetration Traffic=

Traffic  x  Conversion Rate Donor Acquisition / Enquiries=

Donor Acquisition / Enquiries  x  Offline Conversion Rate Total Income / Donation Revenue=

Example 16,000  x  5% 800=

800  x  3% 24=

24  x  25% 6=



How did we improve 
NZF’s conversion rate?

- Fast load speed

- Responsive multi-device experience

- Designed for their audience

- Increasing value of donations with UX

- Clear user journey and call to actions

- Content is structured and written for target 
archetypes
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Organisations we’ve helped
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Summary



Come and visit our stand!

02039 938 236

hello@plugandplaydesign.co.uk
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