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AIMS

Capture More Audience Data

Next-level Audience Insights

Improve your Visualisation of Data

Without breaking the bank!
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Staying Compliant

& Privacy Aware.

Collect More 

Audience Data.

1 Capture More Audience Data
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Collecting Audience Data  

•Optimise your cookie consent and CTAs.
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Collecting Audience Data  

•Optimise/CRO your consent wording and CTAs.

• Create and maintain a clear and easily updatable 

website privacy policy.

• Consider a consent management platform

•Audit your cookies/advertising technology

•Audit and consolidate your personal data collection 

privacy policies.

• Stay up-to-date on the….
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Collecting Audience Data  

•Optimise/CRO your consent wording and CTAs.

• Create and maintain a clear and easily updatable 

website privacy policy.

• Consider a consent management platform

•Audit your cookies/advertising technology

•Audit and consolidate your personal data collection 

privacy policies.

• Stay up-to-date on the….
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WE LOVE COOKIES 

We use cookies to make your experience on our website smoother, faster and more 
relevant. Cookies also allow us to see what people do when they are on our site and 
help us create content and tailor our marketing to you. So go on, click ‘I Want The 
Cookies’ to store them on your device. Review our Website Privacy Policy

I want the cookiesNo cookies for me

https://www.northumbria.ac.uk/about-us/privacy/cookies/
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Collecting Audience Data  

•Optimise your privacy/cookie consent and CTAs

• Create and maintain a clear and easily updatable 

website privacy policy.

• Consider a consent management platform.

•Audit your cookies; analytics & advertising technology.

•Audit and consolidate your personal data collection 

privacy policies.

• Stay up-to-date on the….
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Learn More about

Your Audience &

Their Behaviour.

Develop

Personalisation.

2 Next-level Audience Insights
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Improve your understanding of 
website audiences

• Standardise, utilise and enrich Your Google 

UTM Tags/Values
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Owned ActivityBought Activity

Audiences

Source Medium
Campaign 

Name
Term Keyword Content

fbook Social jason’s Top banner

Social Media Fb 2022 Campaign

Insta paid Social
Spring-social 

media
High Quality 

Leads

Email Links Email Camp Case Study

bbc.co.uk Website Campaign A A/B Test CTA Link

Bbc Referral B Campaign Anchor Link

UTM Tagged
Link/URL

inconsistent use and naming of tags
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Key Takeaways

•Avoid confusion between parameters e.g. source & medium

•Avoid misspellings and uniformity of values

•UTM’s not being used across all bought and owned activity.

• Lack of synergy with paid channel tagging conventions
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Key Takeaways

•Avoid confusion between parameters e.g. source & medium

•Avoid misspellings and uniformity of values

•UTM’s not being used across all bought and owned activity.

• Lack of synergy with paid channel tagging conventions

•Add additional facets to your campaign tag
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Enhancing Your Campaign Tag
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Source Medium
Campaign 

Name
Term Keyword Content From: ‘campaign_utm=undergraduate’

market country Cycle / Season Mode of study Campaign Type
Course / 
Product

Variation Audience

UG UK awareness Full time course fashion test a Creative Colin

ug_uk_awareness_full-time_course_fashion_test-a_creative_colin

To: ‘campaign_utm=ug_uk_awareness_full-time_course_fashion_test-a_creative_colin

Tailor the campaign tag to your business and to support personalisation
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Develop UTM Building Tools 
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Develop UTM Building Tools 
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Develop UTM Building Tools 
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Develop UTM Building Tools 
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Develop UTM Building Tools 
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Develop UTM Building Tools 
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Develop UTM Building Tools 
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Improve your understanding of 
your website audiences

• Engender and develop 1st Party Analytics 

and Sources

•Migrate to and setup GA4 

(UA stops 1st July 2023)

•Audit and update Google Analytics
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Top Tips for GA/GA4 Setup 
Have You?

1. Updated your Channel Groupings 
(measure paid versus organic)

2. Updated your Brand Terms
(measure brand/audience awareness) 

3. Setup All Event Tracking:

• All Website Engagement

• Form Engagement

• CTA’s Clicks

4. Custom Dimensions

• Audience Segments

• Audience Status



From Newcastle. For the world.

Key Takeaways

•Avoid confusion between parameters e.g. source & medium

•Avoid misspellings and uniformity of values

•UTM’s not being used across all bought and owned activity.

• Lack of synergy with paid channel tagging conventions

• Enhance and enrich your campaign tag

• Push UTMs into your CRM platforms to develop personalisation
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Email Recipient

UTM Tagged
Link

Clicks Link Data Capture Form CRM Platform 

Contact Record
First Name Jason
Last Name Yip
Email jy@ncl.ac.uk
Mobile Ask me later
Content_utm special offers

endorsed by x
Google UTM
campaign_utm
source_utm
medium_utm
keyword_utm
content_utm

CRM Platform

Segment contacts by
Content_utm

1 2 3 4 5
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Email Recipient

UTM Tagged
Link

Clicks Link Data Capture Form CRM Platform 

Contact Record
First Name Jason
Last Name Yip
Email jy@ncl.ac.uk
Mobile Ask me later
Content_utm special offers

endorsed by x
Google UTM
campaign_utm
source_utm
medium_utm
keyword_utm
content_utm

CRM Platform

Segment contacts by
Content_utm special offers

endorsed by x

CRM Process & Platform

Create more content of this type
Define a persona ‘Offers Oliver’
Email/

2 3 4 5 6
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UTM Tagged

Data Capture Form CRM Platform 

Contact Record
First Name Jason
Last Name Yip
Email jy@ncl.ac.uk
Mobile Ask me later
Content_utm special offers

endorsed by x

CRM Platform

Segment contacts by
Content_utm special offers

endorsed by x

CRM Process & Platform

Create more content of this type
Define a persona ‘Offers Oliver’
Email/Msg to this segment

3 4 5 6
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CRM Platform 

Contact Record
First Name Jason
Last Name Yip
Email jy@ncl.ac.uk
Mobile Ask me later
Content_utm special offers

endorsed by x

CRM Platform

Segment contacts by
Content_utm special offers

endorsed by x

CRM Process & Platform

Create more content of this type
Define a persona ‘Offers Oliver’
Email/Msg to this segment

Recipient

“This is what I love!”

4 5 6 7

“They ‘get me’!”
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CRM Platform

Segment contacts by
Content_utm special offers

endorsed by x

CRM Process & Platform

Create more content of this type
Define a persona ‘Offers Oliver’
Email/Msg to this segment

Recipient

“This is what I love!”

5 6 7

“They ‘get me’!”
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endorsed by x

CRM Process & Platform

Create more content of this type
Define a persona ‘Offers Oliver’
Email/Msg to this segment

Recipient

“This is what I love!”

6 7

“They ‘get me’!”
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Recipient

“This is what I love!”

7

“They ‘get me’!”
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Reporting on

Audience Behaviour.

Enabling Data based 

Decisioning.

3 Improve your Visualisation of Data
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Audiences

UTM Tagged
Link/URL

• Connecting your data 

sources

•Use Google Data 

Studio to visualise 

your data

•Use offline sources 

e.g. Excel

Visualising Data 

Audience Insights, Data & Personalisation

Jason Yip | Head of Marketing Automation and Analytics
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Visualising your Google UTM Sources/Medium

Campaign filter
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Visualising your Google UTM 
Reporting on your Enriched Campaign UTM

Campaign filter Campaign

creative colin

ug_uk_awareness_full-time_course_fashion_test-a_creative_colin
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Visualising your Google UTM 
Consolidating your Data Sources
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Visualising your Google UTM 
Consolidating your Data Sources
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Visualising your Google UTM 
Consolidating your Data Sources
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Thanks

Jason Yip

Head of Marketing 

Automation & Analytics


