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Some metrics hide the truth

THL’s traditional metrics looked great:
✅ high traffic
✅ ranking #1 on Google

However, after installing Askem, they learnt that
76% of users couldn’t find what they were looking for.

Some metrics hide what people actually think.

Your users want to tell you what’s missing…
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“Nutrition guidelines”
23 000 visitors, over 18 000 people from Google

Looks good, right?

But....

The real result

Feedback: "I didn't find any information on 
vegetarian / vegan diets."



So how do we find out what 
the users actually need?
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How Action for Children do it

“I feel like until now it’s been a real gap in our 
knowledge in terms of what pages are actually driving to 
the chat. We know R&S is helping a lot of parents. 

The organisation knows that. ”

www.reactandshare.com



Case study

Barking & Dagenham



Raised engagement sitewide

⬆ website customer satisfaction by 40%
⬇ customer support calls by 20%

www.reactandshare.com





This level of data is gold-dust for 
internal stakeholders.
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We can help with your web content too!
Click here for a chat

Hayat Rachi, Chief Marketing Officer
@hayatrachi

https://www.reactandshare.com/get-started

