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The Student Life approach

• Easing transition, reducing attrition, enhancing outcomes 
• Working in partnership with students
• Engaging content created by students for students
• Providing authentic, peer-to-peer advice and guidance
• Enhancing graduate employability



studentlife.lincoln.ac.uk

Student Life

@UoLStudentLife















Social media content

Reaching the students



















The TikTok team

• Regular paid shifts – 4 hours per week
• Research trends and come up with ideas
• Collaborative planning meetings
• 2 hours filming scheduled each week



TikTok top tips

• Make bespoke content – don’t repurpose from other channels
• Post regularly and consistently to maintain views
• Monitor and report weekly to keep on top of trends and adjust 

content plans
• Actively encourage commenting and tagging to boost reach
• Importance of search as well as the algorithm



Any questions?

Tom Wright
Director of Digital Student Experience

twright@Lincoln.ac.uk

@tomright
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