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What is 
accessibility



How we 
implement 
accessibility at 
Scope



Accessibility 
guidelines and 
principles



Training

e-learning 

teams calls 

demo sessions 



Working together



Content guidelines

• Font 

• Headings 

• Colour 

• Plain English 

• Abbreviations

• Active voice

• Link text



Digital guidelines

• Web Content Accessibility 

Guidelines (WCAG) compliance 

• Formats 

• User testing 

• Audits 

• Procurement 



Social media 
accessibility



Plain 
English

Plain English will help you reach a 

wider audience and not just disabled 

people. 

Avoid:

• long sentences

• complicated language and jargon

• acronyms and abbreviations



Small paragraphs are easier to read



Colour 
contrast

Good contrast is essential for all 

content.

Text against a background should be 

a minimum 4.5:1. 

Use online tools: WebAIM colour 

contrast checker

https://webaim.org/resources/contrastchecker/
https://webaim.org/resources/contrastchecker/


Camel 
case

Camel case your hashtags. 

Capitalise the first letter of each 

word. 

#AnEqualFuture



Emojis
Limit emoji use as screen readers 

will read each individual emoji 

separately. 

Emojis are not bullet points. 



Link text

Do not use:

• click here

• read more

• URLs as link text

Do:

• Tell people where the link is going.

• Be descriptive.



Video

• Always add captions to your videos

• Check the reading speed of your captions 

and make sure they’re not covered

• Have good colour contrast for captions or on-

screen text (use a background colour block) 

• Do not create visual only videos with no 

voiceover or an alternative format

• Create audio described versions

• Have transcripts available for longer videos



Video examples

Instagram video description:

A variety of clips showing campaigners 

and MPs at our parliamentary event in 

London.

Don't hold back, Scope spirit film (audio 

described)

Descriptive transcript - End the Awkward 

HIDE video.docx

https://youtu.be/9JVlsKeKuV0?si=vBb7aAs31mce9hFe
https://youtu.be/9JVlsKeKuV0?si=vBb7aAs31mce9hFe
https://scopemdm.sharepoint.com/:w:/s/TheBigHack/EbqS8HOIVvBFlvXTgm9avzQB8wyXJMocI69d1mkKfKwcZA?e=3FZfUZ
https://scopemdm.sharepoint.com/:w:/s/TheBigHack/EbqS8HOIVvBFlvXTgm9avzQB8wyXJMocI69d1mkKfKwcZA?e=3FZfUZ


Images

Always add alt text.

Image descriptions.

Colour contrast. 

Font size.

 





Any 

questions?
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