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Brand New & Budget-Smart Digital Strategies, High-Impact Content, Al-
Driven Innovations & Inspiring, Cut-Through Social Media For
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Engaging, Inclusive, Future-Ready & Value-Led Communications 4 A

& Marketing

Senior Digital Marketing & Comms Leaders From Charities, Public Sector, Not-For-Profits & Higher Education Reveal Bold
30 + New Strategies To Maximise Reach, Build Trust & Deliver Impactful Engagement On Any Budget
Charities - Public Sector - Higher Education - Not-For-Profits
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For more information on speaking and arranging one-to-one meetings, please contact:
E: partner@digitalcommsconference.com | T: +44 (0) 20 3479 2299



SPEAKING, EXHIBITION & ONE-TO-ONE

MEETING OPPORTUNITIES

DIAMOND SPONSORSHIP
Speaking Opportunity

I A I5 minute speaking session in front of the entire delegation.

I Speaker’s presentation details to be included on the conference website.
One-To-One Meetings

I Hosting one-to-one meetings with 5 delegates of your choice.
Exhibition Area

I A3x2 metre exhibition area in the main networking room.

Brand Awareness & Marketing

I Branding on the on-the-day conference materials.

I Corporate description with full contact details to appear on the on-the-day conference materials.

I Colour advert on the on-the-day conference materials.

I Branding on the holding slide on the stage set.

I Logo/button with hyperlink to be placed on the conference website.

I Logo and corporate description to appear on the partners’ page on the conference website.

I Sponsorship of the speaker presentation website which all delegates visit to download
presentations

Seat Drop & Branding

I Promotional material to be placed on all of the delegates’ tables/chairs during the conference.
Delegate Passes

I 3 delegate passes and | speaker pass worth £4,396.

I Delegate list with name, job title and company of all attendees.

Investment: £11,999 +VAT
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PLATINUM SPONSORSHIP

Speaking Opportunity

I A |5 minute main stage speaking session in front of the entire delegation.

I Speaker’s presentation details to be included on the conference website.

Data Capture

I Sole sponsorship of the Engaging Digital Comms Conference Competition.

I The contents of all business card collection boxes to keep — this will be solely for your purpose.

I Logo on holding slide during all conference breaks — including information to promote the
competition and encourage participation.

I Announcements from both the Morning Chairman and the Afternoon Chairman promoting
the competition.

I 5 minute slot to present competition prize to winner on the stage in front of entire delegation.

Exhibition Area

I A 3x2 metre exhibition area in the main networking room.

Brand Awareness & Marketing

I Branding on the on-the-day Conference materials.

I Corporate description with full contact details to appear on the on-the-day Conference materials.
I Branding on the holding slide on the stage set.

I Bespoke, designated email to your contacts offering £150 discount and publicising your
involvement.

I Logo/button with hyperlink to be placed on the conference website.
I Logo and corporate description to appear on the Partners’ Page of the conference website.

Delegate Passes
I 2 delegate passes and | speaker pass to the conference (worth £2,997).

I Conference Documentation Pack with delegate list.

Investment: £9,999 +VAT

For more information on speaking and arranging one-to-one meetings, please contact:
E: partner@digitalcommsconference.com | T: +44 (0) 20 3479 2299
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GOLD SPONSORSHIP
Speaking Opportunity
I A I5 minute speaking session in front of the entire delegation.

I Speaker’s presentation details to be included on the conference website.

Exhibition Area
I A3x2 metre exhibition area in the main networking room.

Brand Awareness & Marketing
I Branding on the on-the-day conference materials.

I Corporate description with full contact details to appear on the on-the-day conference materials.
I Colour advert on the on-the-day conference materials.

I Branding on the holding slide on the stage set.

I Logo/button with hyperlink to be placed on the conference website.

I Logo and corporate description to appear on the partners’ page on the conference website.

Delegate Passes
1 | delegate passes and | speaker pass worth £1,998.

I Delegate listwith name, jobtitle and company of all attendees.

Investment: £7,999 +VAT
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SILVER SPONSORSHIP

Speaking Opportunity

I Speak on one of the following panels. These last for 30 minutes in front of the
entire delegation:
1. High-Impact Digital & Social Strategies with VisitScotland, St John
Ambulance, World Vision, University of Cambridge, Comic Relief and Sightsavers.
2. Misinformation & Media Resilience with RNLI, World Cancer Research
Fund, Wellcome Collection and Social AF.
3. Digital Campaigns & Engagement on Tighter Budgets with World Vision
UK, The Reader, Epilepsy Action, Practical Action and Rape Crisis.

Exhibition Area

1 A 3x2 metre exhibition area in the main networking room.

Brand Awareness & Marketing

I Branding on the on-the-day conference materials.

I Corporate description with full contact details to appear on the on-the-day conference materials.
I Branding on the holding slide on the stage set.

I Logo/button with hyperlink to be placed on the conference website.

I Logo and corporate description to appear on the partners’ page on the conference website.

Delegate Passes
1 | delegate pass and | speaker pass worth £2,198.

I Delegate list with name, job title and company of all attendees.

Investment: £5,999 +VAT

For more information on speaking and arranging one-to-one meetings, please contact:

E: partner@digitalcommsconference.com | T: +44 (0) 20 3479 2299
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I To host one of the Peer-To-Peer Sessions (informal discussion zones) during COMMS 20.04.26
lunchtime. These last for approximately 20 minutes.

I Hosting of the Peer-To-Peer Brainstorming Sessions to be announced on ONE-TO-ONE MEETINGS

the conference website. I Hosting One-To-One Meetings with 5 delegates of your choice.

Exhibition Area
I A 3X2 metre exhibition area in the main networking room.

Brand Awareness & Marketing

I Branding on the on-the-day conference materials.

I Corporate description with full contact details to appear on the on-the-day conference materials. .
Brand Awareness & Marketing

I Brandi the holding slid the st t.
randing on the oiding siide on the stage se I Branding on the on-the-day conference materials.

I Logo/button with hyperlink to be placed on the conference website. L , , )
o ) , I Corporate description with full contact details to appear on the on-the-day conference materials.

I Logo and corporate description to appear on the partners’ page on the conference website. ,
I Colour advert on the on-the-day conference materials.

Delegate Passes I Logo/button with hyperlink to be placed on the conference website.

I | delegate passes and | speaker pass (worth £2,198). I Logo and corporate description to appear on the partners' page on

I Delegate list with name, job title and company of all attendees. Delegate Passes

I 3 delegate passes (worth £3,297).
1 Delegate list with name, job title and company of all attendees.
Investment: £3,999 +VAT S IR S >

Investment: £5,999 +VAT
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For more information on speaking and arranging one-to-one meetings, please contact:

E: partner@digitalcommsconference.com | T: +44 (0) 20 3479 2299
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LANYARDS SPONSORSHIP PACKAGE

1 Sole sponsorship of all delegate lanyards at the conference.
Exhibition Area

I 3 x 2 metre exhibition stand area in the main networking room.

Brand Awareness & Marketing
I Branding on the on-the-day Conference materials.

I Corporate description with full contact details to appear on the on-the-day Conference materials.

I Colour advert on the on-the-day Conference materials

I Branding on the holding slide on the stage set.

I Logo/button with hyperlink to be placed on the homepage of the conference website.

I Logo and corporate description to appear on the partners’ page of the conference website.

Delegate Passes
I 3 delegate passes to the conference (worth £3,297).
I Delegate list. Name, job title and company.

Investment: £4,999 +VAT
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EXHIBITION STAND PACKAGE

3 X 2 metre exhibition area in the main networking room.
Branding on the on-the-day conference materials.
Corporate description with full contact details to appear on the on-the-day conference materials.

2 delegate passes to the conference (worth £2,198).

Delegate list with name, job title and company of all attendees.

Investment: £3,999 +VAT

SEAT DROP & BRANDING

Promotional material to be placed on all of the delegates’ tables/chairs during

the conference.

Branding on the on-the-day Conference materials.

Corporate description with full contact details to appear on the on-the-day
Conference materials.

Branding on the holding slide on the stage set.

Logo/button with hyperlink to be placed on the homepage of the conference website.

Logo and corporate description to appear on the partners’ page of the conference website.

Delegate Passes

2 delegate passes to the conference (worth £2,198).

Delegate list with name, job title and company of all attendees.

Investment: £2,999 +VAT

For more information on speaking and arranging one-to-one meetings, please contact:

E: partner@digitalcommsconference.com | T: +44 (0) 20 3479 2299



